Lok
The State of H1gher Education in California

T/oe persistent opportunity gap

California is home to the fifth largest number of Blacks in the nation—approximately 2.1 million—more than in
states like Alabama, Louisiana, and Mississippl. Unfortunately, disparities between Black students and their
White and Asian counterparts continue to persist and, in some cases, have worsened.
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Terms: AICCU: Association of Independent California Colleges and Universities. For-profit colleges: Degree-granting higher education institutions which are not
supported with apportionment money from the state, nor are incorporated as a non-profit organization. CCC: California Community Colleges.




In the past decade, the enrollment rates of Black high school students to
the CSU and UC have remained virtually unchanged, despite a growth in
the Black population
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Priortotheelimination of affirmative actionin 1994, /5% of Black applicants
to the UC were admitted, compared to 58% in 2010
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Blacks have the lowest completion
rates across all three public higher
education Seg ments . Create a statewide plan for higher education;

Recommendations

. Expand college knowledge;

N N ]
w w w w 39% at community . Invest in services students need to succeed;

colleges . Fund colleges for both enroliment and
success;
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Encourage colleges and universities to reach
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The Campaign for

College To read the full report, please visit our website at
Opportunity www.collegecampaign.org.




